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ONE WOMAN AT A TIME: HOW API CHANGES LIVES.
Some of you who

received our September
2007 newsletter may
recall Ami Sumare whose
story was told under the
title: A Story Of Need.
For the benefit of those
of you who didn’t receive
that newsletter, we will
summarize her story in that
newsletter so that you can
relate it to her follow-up
story.
Ami Sumare is a 38 yr
old (then 37) member of
one of API’s women microcredit groups. She runs an
eatery (local restaurant)
in Dakar, the capital of
Senegal, selling breakfast
in a market called “ marche
Castor”
Her business wasn’t doing
well due to the poor state
of her utensils –
inadequate and broken tea
cups, indecent serving
plates, poor rain
protection for her
customers and broken
seating benches. Ami didn’t
know that all that
negatively affected her
sales and profitability.
API director, on a
visit to her business,
advised Ami to put a new
look on her business, by
replacing her cups, plates
and benches with new ones.

As Ami didn’t have enough
capital to effect the
needed changes, api
provided the needed money.
Ami Sumare: A follow-up
Story
On july 31 2008, 10
months after the first
visit, API Director paid Ami
a second visit. There was
remarkable improvement.
The changes had been
made including the table
cover. Asked how her
business was now doing,
Ami smiled broadly and
said that her customers
had increased from 40 to
60 per day and that her
profits had also
increased from 3000F cfa
(US$ 6.50)to 6000F cfa
(US$ 12.50)per day.
Asked how she uses
the profits, Ami says she
uses 50% for her
children’s and home
needs and re-invests the
other 50% in her
business.
She thanked API for
the financial support and
for standing by her as she
tries to work herself and
her family out of poverty.
She looks forward to
more improvements in her
business.

Api’s special challenge
Increases in the
basics such as rice,
bread, cooking gas and
electricity have been
widespread
throughout the
Senegalese economy.
During the past
12 months, the price
of a 50 kilogram bag
of rice rose from
14.000F CFA ($US 33)
to 22.000F CFA ($US
52). Powdered milk
once 1.100F CFA ($US
2.50) is now 1.500F
CFA ($US 3.30). The
sharp increase in
flour prompted
bakers to stage a oneday strike last July to
highlight their
frustration. Meats,
soap, cooking oil,
vegetables and
grains…….. everything
is more expensive.
Once, a 35.000F
CFA ($US 78) loan
helped a woman
expand her business.
Now that same woman
needs 50.000F CFA
($US111) for the same
purpose and scope.
In order to
consolidate the gains
against poverty and
improvements in the
quality of life of
women and their
families, API has put
in place the following

strategies which may
help vulnerable
women to cope with
the prevailing
economic realities:
a)

b)

c)

Stretching
loan cycle
(period within
which a group
loan is repaid).
Ensuring that
optimum (not
bigger or
smaller than
necessary)
amount of loan
is given to a
group.
Encouraging
group members
to adjust their
lifestyles
which involve
spending.

While it is true that
the current high
prices experienced
here in Senegal is
also experienced
elsewhere, it is also
true that the
associated pain is
more sharply felt IN
SENEGAL due to
relatively higher
vulnerability to
negative changes in
Economic conditions
AT THE GRASSROOTS
LEVEL.
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The API family was pleased to receive members of vim
(volunteers in mission) team from the united states of
America. in addition to visits to projects of the united
Methodist mission in Senegal, the team visited a
cluster of API’s women micro-credit groups in
Parcelles Assaines, a large section of Dakar.
Sebastine Ujereh, API Director, gave the visiting team
a detailed presentation of its program for women
including the history, methodology and achievements.
Later, the team visited the groups in unity 12 (a
section of Parceles Assaines). Team members saw a
variety of products which the women make and sell.
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